The Small Business
Content Brief: 2021
A round-up of marketing trends and proven
strategies to drive online traffic and generate leads
in the new year.
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Hey there!
Welcome to the first in a series of downloadables from Contentwave. Developed with small
businesses like yours in mind, we'll explore industry trends as well as tried and true strategies to
help you engage your customers and make a splash online.
Wow, what a year! As 2020 draws to a close, you'd
be forgiven for feeling like your head is spinning
from all that's happened over the past 12 months.
While there's no denying the struggles that have
come this year — particularly for business owners
— it's been inspiring to see some positive changes
taking place amid the chaos.
A focus on self care, the chance to slow down just
a little, as well as a renewed focus on relationships
with friends and family. While all of these things
are a change for good, one of the best things to
come out of 2020 in my humble oppinion is the
movement to "buy local".
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Yes, this was already happening to some extent,
but last summer's devestating bushfires kicked off
initiatives like @buyfromthebush and
@buyaussienow, which helped bring this trend to
the mainstream.
So what does this mean for you as a small business
owner? This is your moment! The eyeballs are
already on you, now it's over to you to figure out
what to do with them.

James Hanlon
Founder, Contentwave
hello@contentwave.com.au
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The biggest issue businesses will
face in 2021 is not being prepared
for growth.
- Adam Morgan, Executive Creative Director, Adobe
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Emerging Trends
Here's our round-up of some of the best trends to hit the content marketing world lately. And just
quietly, these are the places you should be focusing your attention in the new year.

Live Events
Unless you spent 2020 hiding under the covers, chances
are you attended your fair share of zoom trivia nights,
dinners, birthday parties and more. For obvious reasons,
online events boomed in popularity over the past 12
months, in both the business and social worlds.
While border restrictions and limits on gatherings may be
relaxing every day, don’t expect this digital-first approach
to go anywhere any time soon.
Now that businesses have caught on to the many benefits
of video, it will become a bigger part of even the most
archaic business' strategy.
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Focus on the Experience
How many times have you clicked on an interesting
sounding headline only to find yourself on a site with so
many pop ups and annoying ads that you leave without
even reading what you came for in the first place?
Well, you’re not alone. These days your customers are
savvier than ever, and are looking for a clear, simple
experience online. What this means for you is, the way
you present content on your website is as important as
the content itself.
While you may get the odd lead by using pop-ups that
take over the entire screen, we can almost guarantee
you’re losing a stack more potential customers in the
process. Here’s some things to consider to improve the
user experience on your site.
Design is key
When was the last time you looked at your website
from your customer's perspective?
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Putting yourself in their shoes is a great first step to flag
any issues with your website so you can get on with
delivering the best experience possible.
Does your website load quickly? Is it intuitive and easy to
find the things they are likely to be looking for? Is your brand
and messaging clear? These are some questions to get you
started. Remember, your website should allow your content
and messaging to shine, not overshadow it with over the top
or poor design.
Interactive content
If one of your goals in the new year is to get more leads
online, it’s worth looking into interactive content.
You probably know that breaking up written content with
images boosts engagement. In 2021, take this one step
further by broadening your content strategy and linking to
relevant videos, podcasts and other media. Not only will it
keep your users engaged and on your site longer, it will
increase your chances of turning them into customers, too.
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Repurposing your Content
We’re going to let you in on one of the best kept
marketing secrets there is. You’re probably not
using your content to its potential!
Think about it. You’ve paid for an article or blog for
your business, posted it on your site… then what?
Rather than letting it end there, squeeze as much
value as you can out of every piece of content
you've got.
Some great ways to do this include posting it on
your social media platforms (one blog can make a
stack of compelling social posts) or if you’re feeling
extra creative, take your article live and record a
video or podcast where you speak to the topic
discussed in the article.
Remember, different people consume content in
different ways, so if you’re just publishing podcasts
or posting articles, chances are you’re not hitting all
of your target market.
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Introducing the People Behind the Brand
If you’ve been following us for a while, you may have
heard us talk about the importance of letting your
audience get to know you as a human. Well, as 2020
draws to a close, this is more true than ever.
In this uncertain climate, people are making more
informed buying decisions, choosing to skip some
things they don’t need and using their money to
support businesses that align with their values and
beliefs. This is an opportunity for small business
owners everywhere!
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Why is “Resilience” my word of the year?
Not only does it allow us to bounce back from
the challenges of 2020, but to bounce
forward into 2021 even stronger.
- Arianna Huffington, Founder, Thrive Global
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Tried and Tested Strategies
Popular for a reason, here's our pick of the best existing strategies for your business to focus on
in the new year.
SEO
What comes to mind when you think of SEO? Probably
snake oil salesmen sliding into your inbox with empty
promises of helping your business land on the first page
of Google. We get it, there’s definitely a stigma around
SEO which is partly due to its mysterious nature.

SEO is a multi-dimensional beast incorporating every part
of your online experience. Our advice here? Keep it
simple. Being conscious of SEO and taking small steps in
the right direction is a great way to build your knowledge
and gain confidence.

The truth is, when it comes to Google and other search
engines, there’s no easy fix that will catapult you to the
top of the organic search results without putting in the
work. Like everything worthwhile, good SEO takes time
and a little patience. But if you want to drive traffic to
your website and boost your leads, the payoff can be well
worth it. Here's how to make it happen.

Start by doing a little research into who your customers
are and what they are searching for. Google’s Keyword
Planner is a handy tool to help you out. Armed with this
information, start publishing regular content on your
website on the topics you know your audience is
searching for.
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Up your Social Game
As a business owner, you’re probably no stranger to
social media. No matter your skill level, just showing up
on these platforms is a great step in keeping your
audience engaged and interested in your business. That
being said, there are some steps you can take to make
sure you’re getting the most bang for your buck without
putting in unnecessary work.
Go where your customers are
There are only 24 hours in a day, so it's no use trying to
maintain a presence on every social platform if you can’t
keep it up. You know your customer, so think about the
top three platforms they are likely to use and focus your
energy there.

of success. While it may be fine to link directly to a blog
post on Facebook or LinkedIn, you should try using an
engaging image or video on platforms like Instagram and
TikTok to capture your audience's attention.
Explore social ads
As more and more platforms move to a “pay to play”
model, paid social ads have become a necessary way to
ensure your content is seen by your audience. While it
may seem scary at first, most platforms have intuitive ad
builders to help you get started. And if you want to dip
your toe into the social ad pool but don’t have the time,
don’t be afraid to outsource.

Tailor your content
While it’s a great idea to make the most of your content
by posting it across all platforms, make sure you tailor it
to suit each platform to give your posts the best chance
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Focus on Engagement
Forgive us for sounding like a broken record, but now
more than ever, businesses should be striving to engage
with their customers. Whether you choose to do this
online, offline, virtually or in-person is up to you.
While it's a great thing that your customers will be looking
to support small businesses that align with their values,
there's likely to be plenty of other businesses out there
trying to form relationships with your audience.
So what should you do about it? It can be as simple as
reaching out. Depending on your industry, your clients
may have been putting off anything unnecessary over the
silly season, so the new year is a great time to get back in
touch.
Have a new product or service you're excited about? Let
your customers know! By reaching out to your audience in
the new year, you can keep them engaged and ensure
your business remains top of mind for the year ahead.
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Need a hand with your
content writing?
Our team of Australia-based writers are here to help.

Get in touch to find out more:
hello@contentwave.com.au
contentwave.com.au
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